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Letter from the President-Elect: Brad Fusco, CBS ‘07

Dear friends:

It is with great excitement that a new Board of Directors assumes responsibility for leading MIDI in the 2006-
07 academic year. Interest at Columbia Business School in private sector development and business
opportunities in emerging markets is growing. MIDI has the potential to become an important focal point on
campus for students and professors who are pursuing such interests, as well as alumni and external
organizations who want to connect with this community.

Given its diverse background and strong commitment, our new Board of Directors is ready to provide the
dynamic leadership that MIDI requires to realize this potential. To this end, we are currently developing a
strategy and work plan for the coming year, which will address the following priority areas.

Faculty sponsorship.

We expect that sponsorship from a faculty member will provide MIDI with the direction, support, and
continuity that it requires to become an even stronger organization. We also hope that such a
standing relationship with a scholar specializing in the development of emerging markets will help our
members make important connections between theory and practice.

Stronger links with alumni and external organizations.

We hope that increased interaction with our alumni and organizations working in related fields will
benefit everyone, as students learn directly from practitioners, alumni share their experiences, and
organizations find new talent.

Enhanced consulting projects.

We aim to improve our consulting projects for both clients and consultants by soliciting and
incorporating feedback from past participants, as well as taking initiatives such as scoping projects
more rigorously and offering more focused services.

More robust event and career programming.

While MIDI prides itself on its consulting projects, which have become the organization’s hallmark,
we are eager to build upon this success by expanding the scope of our other programming, namely
educational events and career assistance.

We invite you to contribute to this process of making MIDI an even better organization. Please feel free to
contact me or any of our new officers with your feedback and suggestions for how we can make the
organization more responsive to your needs.

While enthusiastic about the future, the new Board of Directors is mindful of the past. In 2005-06, MIDI had a
successful year under its current board, including the launch of this newsletter, numerous events on campus,
our annual career trek to Washington, D.C., and over a dozen consulting projects around the world. We
recognize that we are building upon the considerable achievements of our predecessors and would like to
express our gratitude to all of the outgoing officers for their dedication, hard work, and encouragement.

Sincerely yours,
Brad Fusco, MIDI President-elect, CBS '07

Please visit the MIDI website at http://www.gsb.columbia.edu/students/organizations/midi/.
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Congratulations to the 2006-7 MIDI Board!
Feel free to contact them with questions or comments
President: Brad Fusco BFusco07@gsb.columbia.edu
Co-VP Projects: Susana Lopez-Lopez SLopezlopez07@gsb.columbia.edu
Mark Pedersen MPedersen07@gsb.columbia.edu
VP Finance: Chetan Reddy CReddy07@gsb.columbia.edu
Co-VP Speakers and Events: Raheem Haji RHaji07@gsb.columbia.edu
Christian Lee CLee07@gsb.columbia.edu
VP Alumni: Pallavi Prasad PPrasad07@gsb.columbia.edu
Co-VP Careers and Mentoring: Eugene Lin ELin07@gsb.columbia.edu
Carolin Stetter CsStetter07@gsb.columbia.edu
VP Communications: Jessica Chin JChin07@gsb.columbia.edu

MIDI Spring Mixer: March 16, 2006

To end an exciting week of fundraising for the Corps Fellowship, MIDI hosted a pre-happy hour at
Amsterdam Café. We welcomed our new J-term members in addition to catching up with our old MIDI
friends. Below are some of the fun pics!

Please visit the MIDI website at http://www.gsb.columbia.edu/students/organizations/midi/.
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Private Sector Development in Africa and the Middle East:
Current Challenges and Opportunities

Reviewed by: Brad Fusco

On April 13, 2006, MIDI hosted Chip Krakoff (CBS '82) who presented an engaging survey of African
markets, contrasting the commonly held perceptions with reality as he observed it on the ground. He
compared the variety of development approaches that are currently being taken by various agents to address
the region’s challenges, ranging from the conditional assistance of the Millennium Challenge Corporation to
the holistic village assistance of Millennium Promise. Upon prompting from curious students, Mr. Krakoff
shared the details of a number of his recent projects in the region as a trade and investment advisor, such as
the initiation of a land titling program in Burkina Faso for the World Bank Foreign Investment Advisory Service
(FIAS), due diligence on an telecommunications investment in southern Africa for a regional private equity
fund, and advisory on a real estate development project in Dubai for a group of private investors. The event
proved an excellent opportunity for students to learn from an active industry practitioner about private equity
investing, multilateral donor-funded economic development, and development consulting in emerging
markets.

Alumni Spotlight:
Charles (Chip) Krakoff, CBS ‘82

Chip Krakoff is founder and Managing Partner of Koios Associates, a firm specialized in direct investment,
finance and trade in emerging markets. Chip is a recognized trade and investment expert with over 20 years
of corporate, financial, and consulting experience. He has served as an advisor to cabinet ministers,
investment and trade promotion agencies, financial institutions, private investors and senior corporate
executives in the U.S., Europe, Africa, Asia, the Middle East and the former Soviet Union.

Before founding Koios Associates, Chip was Chief of the Office for Africa of the International Trade Centre in
Geneva, the technical assistance arm of the World Trade Organization, prior to which he served as Senior
Trade and Investment Advisor to the Common Market for Eastern and Southern Africa (COMESA)
Secretariat. Previously he was a Senior Manager with Standard Corporate and Merchant Bank, South Africa,
and a Senior Associate with Abt Associates, a leading U.S. economic research and consulting firm. He has
worked extensively in private equity, development banking and investment promotion. In the early 1990s he
set up and directed an investment promotion agency in Hong Kong for the Botswana Government. More
recently, Chip served as a senior advisor to one of Africa’s largest private equity funds, identifying and
structuring transactions and conducting due diligence on potential investments in telecommunications, media,
transport, financial services and IT. He later managed a U.S.-funded trade and investment development
program for the Ministry of Industry & Trade in Jordan, and a comprehensive restructuring of the Jordan
Investment Board. Chip also co-founded Africa Business Direct, one of the earliest web-based business
information and trade and investment facilitation firms in Africa.

Chip holds an MBA in Finance and International Business from Columbia University and a B.A. in
Anthropology from Reed College. He has lived in France, Hong Kong, Jordan, South Africa, Kazakhstan,
Botswana, Zambia, Sweden, Switzerland, the United States, and the Democratic Republic of Congo, and has
done business in over 50 countries.

Chip is a former ski instructor, an avid hiker and cyclist, and a connoisseur of South African wines. He lives in
Acton, Massachusetts with his wife, Carlie, and daughters Sonya and Isabel.

Please visit the MIDI website at http://www.gsb.columbia.edu/students/organizations/midi/.
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Student Spotlight:
Matt Hochbruekner, CBS ‘06

Matt is a second year student at Columbia Business School and is currently serving as MIDI's Co-Vice
President of Careers and Mentoring. Before coming to Columbia, Matt spent six years working for Catholic
Relief Services in Montenegro and Sierra Leone, directing programs in humanitarian relief and post-conflict
development initiatives in agriculture, public health and reconstruction. Prior to CRS, Matt worked for four
years with World Learning on a USAID funded project aimed at developing technical skills of East European
professionals. Matt also spent a year in Nicaragua as volunteer to an NGO supporting disabled children.
Matt came to Columbia to transition from the NGO world to the private sector, working with multinationals to
pursue international development initiatives. He has been an active member in MIDI, organizing career visits
to Washington, D.C. in 2004 and 2005. He is currently working with a group of four other MIDI members on a
program to help an Ecuadorian NGO market fair trade chocolate in the US. Last summer he interned at
Innovest, an investment research firm that analyzes and rates Fortune 500 companies on social,
environmental and corporate governance performance.

Film Review: Infinite Vision
Reviewed by: Chetan Reddy

On April 4, MIDI screened “Infinite Vision,” a documentary film about Dr. V(enkataswamy), the legendary eye
surgeon from South India who made it his mission to restore sight to the blind and whose work has resulted
in one of the world® most extraordinary models of service delivery.

In little over 25 years, Dr. V and his team have turned an 11-bed eye clinic in an old temple-city into the
largest and most productive eye care facility in the world. Taking its compassionate services to the doorstep
of rural India, Dr. V® stunningly effective strategies vault barriers of distance, poverty and ignorance and
have created a self-sustaining system that now treats over 1.4 million patients each year, two-thirds of them
for free.

Through interviews with patients, doctors, students, admirers, and Dr. V himself, “Infinite Vision” follows the
inspiring life of this unlikely hero, from his childhood in a farmer® family through his years as a young
surgeon struggling with a crippling illness onto his pioneering efforts to eliminate needless blindness.

On hand at the event was director Pavithra Krishnan who answered students’ questions ranging from long-
term sustainability to transfer of the bottom of pyramid strategy to other services and geographic locations.

Please visit the MIDI website at http://www.gsb.columbia.edu/students/organizations/midi/.
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Keeping Hands — and Consciences — Clean
Event: Corruption in Emerging Markets, Prof. Ray Fisman
Reviewed by: Jonathan Jacoby

More and more multinational companies are looking to the developing world for the next wave of dynamic
growth opportunities. Developing countries — from titans like China and India to less visible success stories
such as Chile and Mauritius — are now the primary engines of the global economy. For those who have ever
wondered about the challenges of doing business in emerging economies, CBS Professor Ray Fisman'’s
February 23 talk on corruption (sponsored by the Student Leadership and Ethics Board) provided a number
of compelling insights.

A leading academic and former World Bank researcher, Prof. Fisman has studied corruption in a number of
national and regional contexts. After providing a working definition of corruption, Fisman shared a novel
approach to examining the phenomenon. He observed the price movements of politically connected firms in
the capital markets in order to estimate the value that companies derive from political connections. Looking
at firms closely tied to Indonesian President Haji Mohammad Suharto — who led his country in dictactorial
fashion from 1967 to 1998 — Fisman found that those companies’ stock price dropped in response to adverse
news about Suharto’s situation (e.g., ill health). Fisman’s use of market signals as a way to measure
perceived corruption, coupled with his characteristic candor and wit, made for an intriguing event. Hopefully
students came away with a better sense of how to operate in developing countries while keeping their hands
— and their consciences — clean.

MIDI Projects Overview: Yachana Gourmet

Marketing Free-Trade Chocolate in the USA
by Sumitra Karthikeyan, CBS '07 and Matt Hockbrueckner, CBS ‘06

During the recent winter break Chazen trip to Ecuador, CBS students and staff
were introduced to the ecotourism industry by Yachana and its team. Yachana
Lodge was established in 1995 to protect Ecuador® rainforest by educating and
empowering its people. Yachana Gourmet was soon formed as an earned
income activity to support these goals.

Matt with Guide tastin

Yachana Gourmet is a manufacturer and exporter of semi-processed cocoa and raw cacao
maker of Yachana Jungle Chocolate — a unique chocolate made from cocoa nibs lightly sweetened with
sugar cane syrup and mixed with different fruits and nuts. It is Fair Trade certified by the Fair Trade
Federation. 100% of Yachana Gourmet’s profits support the rain forest conservation and sustainable
development programs of Yachana registered NGO Funedesin.

Yachana has tried to sell its Jungle Chocolate brand in U.S. retail stores like Whole Foods, but met with
limited success. Following the Chazen trip, MIDI agreed to help Yachana analyze the market for semi-
processed cocoa products in the U.S. As part of the deliverables, Yachana wanted us to create a list of
contacts possibly interested in purchasing Yachana Gourmet’s products and make initial contact with them;
determine market pricing for these products; research distribution methods and possibilities of creating a
“chocolate cooperative.”

The team met with a gourmet chocolatier to understand the nuances of the premium chocolate market. Going
forward, the team is researching four broad distribution channels: high-end restaurants and gourmet

Please visit the MIDI website at http://www.gsb.columbia.edu/students/organizations/midi/.
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chocolatiers, NGOs who work with cacao growers (e.g., Rainforest Alliance,
Fairtrade Federation and Oxfam), Health Food Stores and their distributors (e.g.,
Tree of Life, Nature's Best, United Natural Foods) and online retailers (e.qg.,
Global Exchange, SERVV). The team is also looking at alternative uses for the
cacao products like spa and beauty treatments (e.g., Body Shop, Spa chains).

The team members are Matthew Hochbrueckner (‘06), Sandy Eapen (‘07),

Sumitra Karthikeyan (‘07), Marti Lilien (‘07) and Julie Wong (‘07). Yachana founder

showing cacao oven

MIDI Projects Overview: NESsT

Non-Profit Venture Consulting in Santiago
by Susana Lopez Lopez, CBS '07

In January 2006, Giselle Leung, Lauren Franks, Lian de Castro and | traveled to Santiago, Chile on behalf of
MIDI and Columbia Business School. In Santiago, we were the guests of the Nonprofit Enterprise Social
Sustainability Team (NESsT), with which we had been collaborating with for the previous four months.
NESsT® mission is to find lasting solutions to systemic poverty and social injustice through the development
of social enterprises, which they define as mission-driven businesses that increase the financial sustainability
and social change impact of civil society organizations. NESST achieves its mission by combining the tools
and strategies of business with the mission and values of nonprofit entrepreneurship to support the
development of social enterprises in emerging democracies. NESsST delivers its mission through four main
initiatives: a Venture Fund, NESsT University, and their Publications and Consulting practice. Our specific
project was to develop a set of social enterprise implementation tools that will be used to train its portfolio
organizations on how to effectively launch their ventures. Organizations using these tools will already have
their business plan in place.

Over the course of the semester, we developed three individual toolkits that were created based on our
independent research and professional background. While Giselle and | focused on creating a
comprehensive and very detailed Financial toolkit (including budgeting, reporting and forecasting models),
Lauren drew on her extensive knowledge to develop an impressive set of Human Resource best practices
and policies, and Lian created an exhaustive guide of marketing strategy concepts and processes.

We worked extremely hard and spent more than one all-nighter working on our tools, but we had an
incredibly rewarding experience of witnessing first hand the impact of our work while in Chile. We met
dedicated people from around the world that work with NESST for a common goal: making social enterprises
grow and become sustainable.

We traveled to Chile thanks to the support of the Social Enterprise Program through its International
Development Consulting Project Travel Fund. Suffice to say, in a place like Santiago not everything was
work, and we had a lot of fun as well. Overall it was an unforgettable experience, full of richness, fun and
meaning. We had a great time during our project, from beginning to end, and we thank the entire MIDI team,
the Social Enterprise Program and NESSsT for providing us with this opportunity. It was a lot of effort and hard
work, but the rewards were immeasurable.

For more information about NESST and its portfolio organizations, please visit www.nesst.org

Please visit the MIDI website at http://www.gsb.columbia.edu/students/organizations/midi/.
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Student Panel: People Do this for the Passion

On March 28, 2006, MIDI hosted a panel featuring Columbia students with
experience in international development prior to business school. In addition
to sharing their experiences and perspectives on international development,
the panel also had some important advice for students looking to make the
leap into the development arena: 1) try to get international experience in any
way that you can if you want to get into development, 2) network, 3) leverage
the skills that you bring to the table, 4) use whoever you know in the field, 5)

figure out what you are suited for — your skills? Your passions? What will keep you going during tough
times?, 6) don’t use school loans as an excuse not to take the leap into development.

The student panel featured: Brad Fusco (MBA/MIA '07; Four years of private sector development consulting
with Chemonics International in the Middle East), Matt Hochbrueckner (MBA '06; Six years of humanitarian
relief with Catholic Relief Services in Africa and Eastern Europe), Jonathan Jacoby (MBA/MIA '06; Three
years of fair trade advocacy with Oxfam America in Washington, D.C.), Sachin Kadakia (MBA '07; One year
of microfinance with Tanzania Capital Boosting Association in Africa) and Debra Kurshan (MBA '07; Four
years of education, technology, and HIV/AIDS development with Peace Corps in Africa and World Links in
Washington, D.C.)
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Please visit the MIDI website at http://www.gsb.columbia.edu/students/organizations/midi/.




